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VISION Core values

A leading company operates
a wide range of health, beauty,

[R] Resourceful
wellness and lifestyle businesses

portfolio, with comprehensive access
to networks across Southeast Asia.

[R] Return-focused

MISSION

- To be a leader in delivering exceptional
experiences in health and lifestyle [R] Relation
businesses

- To obtain global presence and recognition

[R] Result-oriented Focus on administrative outcomes.

Focus on creating information and
knowledge by stimulating learning
at all times and keeping up with
relevant external events.

Focus on seeking appropriate
and risk-aligned returns across
a wide range of businesses to
meet strategic goals.

Focus on building good
relationships with internal

and external personnel and
stakeholders of the organization.
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AWARD in 2022

The products of the company including under the trademark Subsidiary, which has been

well-known and receiving various awards are as follows:

ELLE Thailand Beauty Awards Year 2022
Best Beauty Award

PRAEW ICONIC BEAUTY Year 2022
Best Beauty Tool Award

Product : Sonic Silicone Brush
by KURON

SISTACAFE : “ITEM IN MY HEART"
AWARD 2022

Product : LESASHA LUXE HYBRID

STYLING BRUSH (LS1379) 2ol -

BEST HAIR DRYERS /
BESE SELLING AWARDS 2021

Product : LESASHA MAXI
AIR HAIR DRYER 1800W (LS0663)

Do Day Dream Public Company Limited 04



Message from the Chairman of
the Board of Directors

DDD Group has prepared forvarious
aspects. Modifying internal management
to increase competitiveness, aiming to
develop a variety of products and
part of everyone's daily life.

PR

Mr. Rittikrai Thammaraksa
(Chairman of Board of Directors)

In 2022, there were signs of economic recovery in Thailand
and the global economy from both investment, manufacturing
and tourism, however, it continued to be affected by
the COVID-19 pandemic and there are many economic
changes, such as inflation, energy prices are rising,
Unemployment, policy rate hikes, and the strengthening of
the US dollar are risks and pressure on purchasing power,
and it is expected that it will take time to recover before

it can move forward with potential.

Looking at the competitive future of the global market.
Who are adapting to the "digital economy" that competes
with "advanced technology" and "human capital". Therefore,
it is necessary to monitor changes in order to adapt to
the situation.

For the past year, "DDD GROUP" has been on the side
of employees, customers, partners, shareholders and
stakeholders. Internal management has been adjusted and
risk prevention measures are tightened. Striving to develop
and deliver quality, standardized products and create a good

customer experience.

Financial, the Company remains in a stable financial
position due to its strong financial position, as well as
reducing investment risks, in order to set aside cash reserves

to reduce risks in case of emergency situations, as well as to

try to manage costs and control expenses. Greenhouse Gas
Emissions (GHG) is in line with Thailand's goal of moving
towards clean energy and zero carbon emissions or carbon

neutrality.

2023 should still be challenging for Thailand and the
"DDD Group". Whether it's economic change, the changing
consumer behavior and technological competition of
the business world will never be the same again, but
DDD Group has prepared for various aspects. Modifying
internal management to increase competitiveness, aiming to
develop a variety of products and part of everyone's daily life.
| am confident that we will see a steady step forward based

on our intended commitments.

On behalf of the Board of Directors Executives and
employees of Do Day Dream Public Company Limited | would
like to thank shareholders, business partners, suppliers,
communities, and sponsors of all sectors as well as thanking
our executives and all employees for your collaboration in
performing your duties with all the efforts. The Company will
conduct its business in accordance with good governance.
Good corporate governance, transparency in operations
Confidence in all stakeholders Be socially and environmentally
responsible in order to develop the organization to grow

sustainably.
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Message from the Chairman of
the Executive Committee

However, the Company remains
dedicated, improved and
optimized in its management to
maintain its competitiveness.

Dr. Sarawut Pornpatanarak
(Chairman of Executive Committee)

With the rapidly changing situation and economic
volatility from various factors in 2022, together with
the impact of the COVID-19 pandemic and the war between
Russia and Ukraine, which has a broader impact on the supply
of power, coupled with changes in U.S. monetary policy,
which affects the direction of interest rates, it is a year of
many pressure and risks. Therefore, the Company is highly

cautious in its management.

However, the Company remains dedicated, improved and
optimized in its management to maintain its competitiveness.
Looking for ways to grow the business continuously,
along with the importance of risk management, expense
management, and commitment to business participants
throughout the entire supply chain. We would like to commend
the management and all employees. In order to perform
its duties to the best of its ability and dedication to achieve
the goals set by the Company. In 2022 The Company's
operating results from core activities and cash flow from
operating activities were positive. On a yearly basis, net profit
increased 32.70%.

Do Day Dream Public Company Limited 06

Another important and very encouraging step in 2022
is that the company has adjusted its approach to driving
the organization's strategy, management and operations under
the company. Do Day Dream Public Company Limited and
its subsidiaries are committed to diversifying and aligning
with the Company's operating guidelines with the vision to be
"a leading company focused on health, beauty, well-being
and wellbeing in line with lifestyle with a network covering
Southeast Asia", which will increase the company's growth
opportunities and confident that the Company is ready for
2023, which may still be a challenging year with many changes.

This opportunity on behalf of the Chairman of the Executive
Committee, executives and all employees. We pledge to strive
to find opportunities and create growth with the Company
while taking care of all stakeholders and managing risks to

ensure sustainable growth of the Company.



Message from the Chief Executive Officer

The company will continue to
conduct business and innovate
products under the principles of

ethics and good corporate governance
practicesby striving to develop
the organization to grow sustainably.

' Wl .

Ms. Nuntawan Suwandej
(Chief Executive Officer)

2022 has been a challenging year for businesses due to
the impact of the COVID-19 pandemic. Consumer behavior
is changing rapidly, forcing businesses to adapt to changing
needs. In addition, consumer purchasing power has decreased
due torising inflation and tourists who are unable to travel to
Thailand due to safety and hygiene restrictions. As a result,
economic activity has all slowed down and remains highly
uncertain.

Amidst unfavorable changes during the crisis in the past
year, the Company has been proactively managing the business
by consistently reformulating strategies and developing work
processes, to create a foundation and increase efficiency in
business operations by focusing on product innovation to meet
the needs of consumers. Expand portfolio to increase product
diversity and collaboration with world-renowned brands,
while adjusting strategy by striving to expand distribution
channels to international markets to increase sales and bring
skincare and care brands to bouquets the company is under
the supervision of DDD Group, a Thai product. Thai brands
have stepped up to be a brand that has gained confidence

and good feedback in Southeast Asia by the company's
mission and vision, and has a good global presence in
the international market, including the implementation of
the Synergy Roadmap within the Group continues to integrate
operational processes by simplifying to significantly increase
speed and reduce unnecessary costs, while strengthening
supply chain management and centralized logistics systems
by continuously applying information technology systems.

As a result, the company's performance can still grow well.

On behalf of the Company Do Day Dream Public Company
Limited and its affiliates would like to thank the shareholders
as well as all customers for their continued confidence and
support of the Company. Executives, business partners,
and employees for dedication, both physical and mental
effort in the performance of duties. We assure you that
the Company will continue to conduct business and innovate
products under the principles of ethics and good corporate
governance practices by striving to develop the organization

to grow sustainably.
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Financial Highlight
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PART1 . PART 2 .

PART 3 D PART 4 . Attachment

Structure and Operating
Group of The Company

Business Policy and Overview

Do Day Dream Public Company Limited Currently in
business produces, researches and develops, markets, and
distributes consumer goods in the categories of skin care, oral
care, hair equipment, beauty equipment, health care, home
and kitchen appliances, and lifestyle goods under company’s
own brand for instance : SNAIL WHITE, NAMU LIFE PLUS,
OXE'CURE, SPARKLE, LESASHA, JASON, EMJOI, BEAR and
@®HOME

The company carefully selects raw materials and
products from leading manufacturers from many countries.
In addition, the Company has developed the production
process to be efficient for safe quality products and use
modern technology as part of product creation and focus on
employee engagement. We are constantly improving the way
of working and working environment, as well as research and
development, inventing innovative products, and studying
the direction of the market. In order to respond to consumer
demand. The company focuses on continuously developing

innovative and creative products.

D 4
I JSKIN INNOVATION

LESASHA
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PART 1 . PART 2 . PART 3

The company is committed to operating in accordance
with its vision.

" A leading company operates a wide range of health,
beauty, wellness and lifestyle businesses portfolio, with

comprehensive access to networks across Southeast Asia."
Mission
e To be a leader in delivering exceptional experiences in

health and lifestyle businesses

e To obtain global presence and recognition
Business Goals and Strategies

Business Goals

The Company is committed to becoming one of the top 3
beauty companies in Asia with the following goals:

1. Add new products and expand distribution and marketing
channels both domestically and internationally. To provide
target customers with easy access to the product and
be able to recognize the company's trademark.

2. Continuously develop the internal system of
the organization. To increase efficiency and speed of
work while maintaining good relationships with partners.
To help develop society and be environmentally responsible

for long-term sustainability.

Business Strategies

The Company is committed to conducting business related
to health, beauty, wellness and lifestyle to be consistent
with fast-changing ways of life and the market outlook
with continuous growth. The Company put an emphasis on
diversified business portfolio and work process improvement
to build a strong foundation and enhance efficiency in business
operations according to the Group’s strategy roadmap with
the purpose to integrate work processes to minimize
redundancy, promote speed and significantly cut unnecessary
expenses. For 2022, the Company has executed the following

strategies.
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1.1. Product and Brand

The Company places high priority on research and
development (R&D) and creativity to improve and develop
products to attain higher quality on a continuous basis
as well as promoting new product development through
innovation to respond to fast-changing consumer behavior.
The Company pays attention to consumer needs to offer
products that respond to consumers’ daily lives with a variety
of products ranging from skincare products, oral care products,
hair-styling and beauty appliances, healthcare products,
electrical appliances, kitchenware and lifestyles products
that play an important role for the Company’s short-term and

medium-term goals

In addition, the Company partnered with
THE SMILEYWORLD COMPANY, an iconic global brand, to
revive brand excitement and promote brand differentiation
to address new lifestyles of consumers while continuing to
focus on product development of both existing and new brands
to ensure that consumers have positive experience and are

confident in choosing and using the Company’s products.
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1.2. Distribution Coverage

The Company consistently expands its distribution channels to allow consumers to access to its products with more
convenience and higher speed through its domestic distribution channels covering traditional trade, modern trade, online
channels, e-commerce, social commerce and live streaming to address changing lifestyles of consumers. Moreover, the Company
distributes products overseas by exporting via subsidiaries and local sales representatives who have expertise in each country
while planning to expand further to other potential countries as the Company is in the process of negotiating with potential
partners and conducting feasibility study on possible business models.

1.3.New Model and Business

The Company focuses on searching for opportunities and growth potential in different formats that are aligned with
the Company’s expertise and experience under 5 strategic pillars per following

I. Skin Care

Il Personal Care

I1l. Beauty Equipment

IV. Sports and Wellness

V. Retail and Lifestyle

To be a leader in delivering exceptional experiences in health and lifestyle businesses

[R] Resourceful @ [R] Relation

G

Beauty Sports and Retail and

I e Ee equipment wellness lifestyle

PILLAR | PILLARII PILLAR 111 PILLAR IV PILLAR V

WinE orecure LS 7 N

ErLus

P:J\, oecure L doman Y MU

NATURALS

Note that the Company’s business growth direction includes both organic growth and inorganic growth to look for business
partnerships, M&As and acquisitions of brand and trademark copyrights for import and distribution or manufacturing and
distribution domestically (authorized distributor) as well as selling brand principal to sell brand copyrights for manufacturing
and distribution in foreign countries and other new business models.
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1.4.Fit for Growth

The Company adopted centralization approach to develop and streamline key operational processes of the Company
and its subsidiaries to lay strong infrastructure and enhance business efficiency according to the strategy roadmap of the Group
while integrating and simplifying work processes to enhance speed and minimize unnecessary costs with significance. The Company
established the distribution and fulfillment center to enhance the potential to manage supply chain of related businesses and

improve enterprise resource planning to ensure adequate information and proper centralized systems to be analyzed to develop

the organization in a sustainable manner.

Distribution and fulfillment center (DFC)
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Background

Do Day Dream Public Company Limited was established
on September 20, 2010 with an initial registered capital of
1 million baht. By Pornpattanarak Family Group to engage in
manufacturing and consulting services in the skincare (OEM)
business. In 2013, the Company saw an opportunity to create
its own trademark.In addition, we see good future growth
opportunities in the market. Therefore, the Company started
manufacturing and distributing skincare products under
the trademark "NAMU LIFE" with the product group name
"SNAILWHITE". Snail slime extract was used during 2013 to
2019. The company's products are becoming more popular
and well-known. This is mainly due to the company's products
focusing on the use of high-quality raw materials with skincare
benefits and outstanding identity that emphasizes natural
beauty. New product launches and expansion of domestic and

international distribution channels

Key Developments

2010

e Do Day Dream Company Limited was founded by
Pornpatanarak family in September 2010 with the objective
to operate as an Source al Equipment Manufacturer
(OEM) and provide business consultation related to skin
products. The initial registered and paid-up capital is
1 Million Baht or a total of 10,000 shares at a par value
of 100 Baht per share.

2013

e The Company commenced its business in manufacturing
and distribution of skin care products with the product
line “SNAILWHITE” under the trademark “NAMU LIFE”.
The first product launched was facial cream under
the brand of NAMU LIFE SNAILWHITE CONCENTRATE
FACIAL CREAM in March through social media channels

and was distributed via traditional trade channels.

2014

e The Company increased the registered and paid-up capital
from 1 Million Baht to 10 Million Baht at a par value of 100
Baht per share, in June, to support the Company’s business.

e The Company began its distribution through modern trade
as another channel to reach more consumers starting with
Big C, Watsons and Boots in May, August and September

respectively.

Do Day Dream Public Company Limited 14
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The Company expand its business overseas starting with

Asian i.e. Hong Kong, China, Myanmar and Cambodia.

2015

The Company expanded its production base through
its investment in buying a land with a factory at Rojana
Industrial Park in Ayutthaya province and started
renovating the new factory since December. The total

investment was 58 Million Baht.

The Company established a subsidiary names Namu Life
Plus Company Limited (“Namu Life Plus) in March with
registered capital of 5 Million Baht or 50,000 shares at
a par value of 100 Baht per share. The paid-up capital
at the establishment date was 1.25 Million Baht The
price of outstanding shares of 25 Baht per share. The
new subsidiary engages in distributing the Company’s
skin care products. The Company held 69% of shares at

the establishment date.

2016

In March, the Company was restructured by issuing
additional shares worth 50 Million Baht. As a result,
the registered and paid-up capital rose to 60 Million
Baht. This was done by issuing 500,000 shares for
(1) Pornpatanarak family, the existing shareholder and
(2) a share swap between existing shareholders of Namu
Life Plus at a ratio of 4 Namu Life Plus share to 1 new
ordinary share of the Company. After the restructuring,
the Company held 99.74% shares in Namu Life Plus.

The Company purchased the remaining 126 shares at
100 Baht per share from existing shareholders of

Namu Life Plus so that the Company had 100% ownership.

After the restructuring, the Company increased its
registered capital further from 60 Million Baht to 225
Million Baht to be used as working capital for business
operations.

The Company refurbished its factory to improve
the production process in September and commenced
the production in October.

Expand distribution channels by establishing and operating
products through the Company's stores. There are two
NAMU LIFE stores at Siam BTS station in August and Show
DC in November.
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2017

The Company converted to be a public company and
changed the name to Do Day Dream Public Company
Limited on 22 March 2017

Adjusted the par value of its shares from 100 Baht per share
to 1 Baht per share and increased its registered capital from
225 Million Baht to 318 Million Baht to support its listing
inthe Stock Exchange of Thailand. The Company allocated
(1) not exceeding 76 Million new ordinary shares with
a par value of 1 Baht for its initial public offering (IPO)
(2) not exceeding 2 Million new ordinary shares with
a par value of 1 Baht per share to offer to directors,
executives and employees under an Employee Share
Ownership Program (ESOP) and (3) not exceeding
15 Million new ordinary shares with a par value of 1 Baht
per share as a private placement for institutional investors.
Extraordinary General Meeting of Shareholders
No. 2/2017 on July 27, 2017 the Company allocated its
15 Million new ordinary shares with a par value of 1 Baht
per share at a price of 29.87 Baht per share to North
Haven Thai Private Equity Clarity Company (HK) Limited
(“NHTPEC”), a legal entity established to purchase
shares of the Company while North Haven Thai Private
Equity L.P. (“NHTPE”) is the sole indirect shareholders
(NHTPE holds all shares in North Haven Thai Private
Equity Holding (HK) Limited (“NHTPEH”) and NHTPEH
fully owns NHTPEC) and eligible for a private placement
under the definition according to the Notification of
the Securities and Exchange Commission Kor Jor 17/2008
on Determination of Definitions in Notifications concerning
Issuance and Offer for Sale of Securities on 15 December
2008 (including amendments).

Extraordinary General Meeting of Shareholders No. 9/2017
on September 25, 2017 Approved the plan to establish
3 subsidiaries. In order to increase the efficiency of
business operations and support future business
expansion as well as for various tax benefits, such
subsidiaries are as follows: (1) Do Infinite Dream Co., Ltd.
To be a business company International Headquarter
(“International Head quarter or “IHQ”) that holds shares
in companies that registered in the other countries of
the company. (2) Do Day Dream Trading Pte. Limited in
Singapore to sell products of the Company to customers
overseas. (3) Do Day Dream Holding Pte. Limited in
Singapore as Holding Company to invest in business
Company business abroad by the date of October 12,2017,
Do Infinite Dream Co., Ltd. registered the company and

15

. PART 4 . Attachment

issued 1,000,000 new shares at a par value of Baht 100
per share, payable by 25 percent, equivalent to Baht
25,000,000, and the Company acquired 999,997 shares,
equivalent to 100 percent.

The Company has offered 76 million newly issued ordinary
shares. Par value of Baht 1 per share for initial public offering
(IPO) and commenced trading on the Stock Exchange of
Thailand. On December 26, 2017

2018

In January, the Company has set up 2 subsidiary companies
to increase Efficiency in business operations and support
business expansion in future, as well as for various tax

benefits, including
- DO DAY DREAM TRADING PTE LIMITED
- DO DAY DREAM HOLDING PTE LIMITED

In March, the Company established Dream Dermatology
Company Limited with initial registered capital of 50
Million Baht at a par value of 100 Baht per share, totaling
500,000 shares, to engage in distributing Oxe’Cure
cosmeceutical products. The Company held 95% of shares
at the establishment date. In April, the subsidiary acquired

trademark Oxe’Cure from WellGrow Med Company Limited.

The Company founded a subsidiary, Skin Make Smiles
Company Limited in June with the registered capital
of 5 Million Baht at a par value of 100 Baht per share
totaling 50,000 shares. The paid-up capital on the date
of establishment is 1,250,000 baht with a paid-up share
value of 25 baht per share to operate skincare products for
customers with dry skin and lack of moisture. Not radiant.
There are wrinkles and sagging for millennials under
the SoS trademark “SOS” and “PRETTIiiFACE’s”
The Company holds 70% of the shares as of the date of

establishment.

The Company expanded its distribution of skin care
products in the Philippines through the acquisition of
33,660,000 newly-issued shares of Do Day Dream KCA
Philippines Corporation at a par value of 1 Philippine Peso
per share. This is equivalent of 51% of all newly-issued
shares worth 33,660,000 Philippine Peso or around 21.17
Million Baht. The Company already registered the capital
increase according to the laws in the Philippines on 13
August 2018. Later, the name was changed to Do Day
Dream Philippines Corporation.

Annual Report Form 56-1 One Report 2022
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2019

The Board of Directors' Meeting No. 7/2019 on December
17, 2019 approved the establishment of a joint venture
company between Skin Make Smiles Co., Ltd. ("SMS").
And GP Club Company Limited ("GPC"), a large Korean
skincare distribution company, to distribute its products
to Asian countries.

2020

On March 5%, the Company completed a 76% share
acquisition of Kuron Company Limited and Alexi Training
and Consulting Company Limited from existing
shareholders with the objective to expand its business
into hair styling products and oral care products under
the brands “Lesasha” and “Sparkle” respectively
as well as personnel management services to support

the Company’s sales.

In April, Skin Make Smiles Company Limited “SMS”,
a subsidiary, jointly invested 40% of shares with GP Club
Company Limited “GPS”, a large-sized whitening skin
care product distributor from Korea, to set up JMS Global
Solution Company Limited to distribute the Company’s

products in countries in Asia.

2021

On 4 March 2021, the Company acquired the stakes in
Kuron Company Limited (“Kuron”) and Alexi Training
and Consulting Company Limited (“Alexi”) from
existing shareholders for additional 24% to increase its

shareholding of both companies from 76% to 100%.

On 12 November 2021, Namu Life Plus Company Limited
(“Namu Life Plus”), a subsidiary, resolved the increase in
registered capital of THB 295 million (from THB 5 million
to THB 300 million) through the issuance of 2,950,000

new ordinary shares at a par value of THB 100 per share.

On 28 December 2021, Skin Make Smiles Company
Limited (“SMS”), a subsidiary, sold 800,000 shares in JMS
Global Solution Company Limited (“JMS”) (equivalent to
40% of total shares in JMS) to GP Club (GPC) at a selling
price of THB 79,666,657 in total.

Do Day Dream Public Company Limited 16
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2022

In August 2022, the Board of Directors resolved to
acquire 33,660,000 shares in Do Day Dream Philippines
Corporation, an indirect subsidiary of the Company, or
51.00% of the registered capital, at a price of 1 PHP
The total par value (capital price) was 33,660,000
Philippine pesos from Do Day Dream Trading Pte. Ltd.
an indirect subsidiary in which the Company holds
99.99% shares Do Day Dream Philippines is a direct
subsidiary of the Company. The transfer of shares was
completed on December 23, 2022.

In October 2022, the shareholders of Do Day Dream
Holding Pte. Ltd. considered reducing the registered
capital of Do Day Dream Holding Pte. Ltd. from
the original registered capital of 2,000,000 shares of
USD 1 per share, a decrease of 1,700,000 shares
(approximately THB 61.03 million at the exchange rate
of THB 35.90 per USD 1) Residual 300,000 shares of
USD 1 each.
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Report on the use of capital increase

As Do Day Dream Public Company Limited (“the Company”) has placed the Initial Public Offering (IPO) since 14t*-18"
December 2017 at the amount of 76,000,000 shares, the par value of IPO is 53 Baht, and registered the ordinary shares from
capital increase raised to the Stock Exchange of Thailand on 26™ December 2017. The Company has received total capital
increase at the amount of 4,028.00 Million Baht. After deduction distribution and underwriter fees as well as other expenses
incurred from this offering, the remaining proceeds are in the amount of 3,940.88 Million Baht.

The Company would like to report the utilization of capital increase as of 31t December 2022 as follows:
(Unit: Million Baht)

Estimated Actual Utilization| Balance As of

Objectives Utilization until 31 December 2022
31December 2022

1. Business Expansion 406.00 122.74 283.26
1.1 To expand the Company’s factory and warehouse 256.00 40.72 215.28
1.2 To expand the Company’s distribution channel 40.00 - 40.00

and distribution center

1.3 To renovate the Company’s office and related 50.00 42.40 7.60
network
1.4 To improve the Company’s research & 60.00 39.62 20.38

development facilities

2. Working Capital 3,534.88 2,515.10 1,019.78
TOTAL 3,940.88 2,637.84 1,303.04

Obligations pledged by the Company in the Registration Statement

The Company has fully complied with the rules and regulations of the Office of the Securities and Exchange Commission,

so there are no obligations or conditions for applying for permission to the Office of the Securities and Exchange Commission.
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Nature of Business

Revenue structure

The Company is engaged in the production and distribution of consumer products in the skincare and oral care products.
Hair accessories, beauty accessories, healthcare products Home appliances and kitchenware and lifestyle-related products.

The company has its own production facility located at Rojana Industrial Estate, which opened on April 25, 2016 with
a total area of 30,500 square meters, capable of producing a wide range of products such as skincare, sunscreen, foundation,
toothpaste, as well as used and washed products such as facial foam, samphu, conditioner, etc. In addition, there are more than
400 packaging styles to choose from, ready to support all kinds of production, with highly skilled and experienced personnel,
and the factory has a production capacity of more than 2,000 tons per day. At present, the plant mainly produces products
for subsidiaries. Therefore, the company's revenue in 2022 comes from the distribution of various products of the company.
Under the trademarks of the Company and its subsidiaries, it is divided into 2 main categories as follows.

Product Product Trademark Product group Seller
category group

Consumer Skincare S NAI L Products under the brand "SNAIL WHITE" NML
Goods Products WHITE
i Products for acne and sensitive skin DDM
oecure
Deep skincare and skincare SMS
Oral Care SPARKLE Oral care products, toothbrushes KURON
Products
Equipment Personal Hair accessories/tools KURON
& Tools Appliances
LESASHA
Fitness Equipment KURON
Jasom
1\ Hair Removal Equipment KURON
Qm]cn@ quip
némounruouo || IBURSE
D Innovative beauty products KURON

Utensil @r@me Home Appliances KURON

B 00 Cooking Appliances KURON

oar
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Revenue structure of the Group Do Day Dream Public Company Limited.

As of 31 December 2022

2020 2021 2022

Product Line
Million Baht % Million Baht % Million Baht %

Revenue from the sale of products

under the trademarks of the
Company and its subsidiaries

1) General Consumer Goods 687.52 43.23% 1,050.36 59.20% 1,215.05 68.89%
2) Equipment & Tools 366.92 23.07% 463.73 26.14% 544.58 30.87%
3) Contract manufacturing = 0.00% 0.20 0.01% 0.20 0.01%
4) Other 24.22 1.52% 30.95 1.74% 14.17 0.80%
Revenue from the sale of 1,078.66 67.83% 1,545.24 87.09% 1,774.00 100.57%

products under the trademarks of
the Company and its
subsidiaries — included

Less discount (78.33) -4.93% (133.93) -1.55% (171.20) -9.71%

Revenue from sales of products 1,000.33 62.90% 1,411.31 79.54% 1,602.80 90.87%
under the trademarks of the
Company and its subsidiaries - net

Other income”* 589.94 37.10% 362.97 20.46% 161.07 9.13%

Total Revenue 1,590.27 100.00% 1,774.28 100.00% 1,763.87 100.00%

Note: /! Other income This is mainly a net profit item from measuring the fair value of financial assets and liabilities, and net profit from
the disposal of financial assets.
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The general consumer goods (FMCG) segment currently consists of skincare and oral care products. Under the main brand

as follows

NAMU =
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The trademark "NAMU LIFE" with only 1 product group is
"SNAILWHITE" containing the main ingredients from
snail mucus extract. In addition, other natural concentrates
that will effectively nourish the skin suitable for all skin
types.

Currently, there is "NAMU LIFE SNAILWHITE" product.
26 products are sold, covering skin care and cleansing,
divided into 3 groups as follows:

(1) SKINCARE PRODUCT

(2) CLEANSING PRODUCT

(3) SUNSCREEN AND MAKE UP PRODUCT

|I . -
| — e P
* / TV i
HITE

W o
Il L ST T J
| 1. sOAPF

BRAND “OXE’CURE” is managed under Dream
Dermatology Company Limited, a subsidiary that
the Company owns 95% of shares, who engages in
distribution business of cosmeceuticals including
products for acne-prone and sensitive skin with
the trademark “OXE’CURE”. Dream Dermatology
Company Limited purchased the trademark “OXE’CURE”
from Wellgrow Med Company Limited in April 2018.
“OXE’CURE” offers products for people with acne
problems and sensitive skin under the concept
“OXE’CURE IN CONTROL” - all skin problems can be
controlled and cured meaning:

CONTROL ALL OVER YOU: OXE’CURE - For both facial
and body skin

CONTROL ALL TYPES OF PROBLEMS: OXE’CURE - For
all types of skin

CONTROL ALL THE WAY: OXE’CURE - For long-lasting
protection and prevention of same skin problems to
reoccur.

CONTROL IS YOURS: OXE’CURE - For confidence and
confirming messages to others that skin problems can be

treated.
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“OXE’CURE” brand understands skin issues and fix
those effectively through its offering of quality products
that are safe, as certified by experts and testing institutions.

As of 31 December 2022, there are 15 products available
in the market which can be categorized into 4 groups per
following:

(1) Acne treatment and care products
(2) Cleaning products
(3) Facial skin care

(4) Sunscreen products

. The trademark "SoS" is under the supervision of Skin

Make Smiles Co., Ltd., a subsidiary of the Company that
holds 70% of the shares, to engage in the distribution
of skincare products for the new generation. Under
the trademark as follows:

With a philosophy of product development that helps
consumers to have beautiful and healthy skin without
any hassle, the company has invented products that can
be used for versatility and respond to skin problems on
the spot. With the power of high-quality concentrates,
the results are proven by real users and certified by
dermatologists. Made in Japan.

As of 31 December 2022 There are a total of 16 products

sold into 4 product groups as follows:
(1) Skincare

(2) Sunscreen

(3) Cleansing

(4) Lip Care

. “SPARKLE” brand. The brand offers oral care products,

toothpastes and toothbrushes aiming to introduce
innovation to address needs of consumers related to

health and beauty as well as promoting their confidence.

As of 31 December 2022 Sparkle offered a total of 34
products under 4 categories per below

(1) Toothpaste
(2) Toothbrush
(3) Whitening

(4) Other oral care products

Annual Report Form 56-1 One Report 2022
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Equipment Group
At present, the main products in this group include: Styling Equipment Beauty Equipment Fitness Equipment Home appliances

and kitchen utensils Under the brand as follows:

1. “LESASHA” Brand. “LESASHA” is the leader in self
hair styling and beauty appliances under the concept
“So Easy You Can Do” with hair care and hair styling
innovations to deliver happiness, beauty, modernity with

a variety of styles that suit your best.

As of 31 December 2022, LESASHA offered a total of 50

LESASHA products under 7 categories per below.

(1) HAIR DRYER

(2) HOT AIR STYLER

(3) HAIR CRIMPER

(4) HAIR CURLER

(5) POWER BRUSH

(6) ACCESSORIES

(7) HAIR EQUIPMENT FOR MEN

AIRMAX BLDC JET
HAIR DRYER 1600W
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2. “JASON” brand. JASON is an expert in fitness who
stands by your side to help you achieve your fitness goals
as your health and happiness are our priority.

As of 31 December 2022, JASON had a total of 47
products under 3 categories per below.

1) Small fitness equipment

jasﬂ" 2) Gloves

3) Support equipment

gulonnase

Aeanmaonig PR
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3. “AT HOME” brand, "AT HOME", small home appliances
that meet the needs of customers at all levels, ready

_ to make your life easier than ever, and AT HOME will be
i H o M E a MODERN SMALL APPLIANCES product brand that is
{ ' reliable and modern. Ready to adjust the image to be
SMART CHOICE SMART LIFE a product for modern women, convenient and easy to use.
As of 31 December 2022, AT HOME offered a total of 8

products under 2 categories per below.

(1) GARMENT STEAMER
(2) SMALL APPLIANCE

HOME

SMART CHOICE SMART LIFE
RS BT
“TRnuEESmebundfing”

MULTIFUNCTION

AIR FRYER 10L
HOo24Yy

dilasurivady vk o

4. “EMJOI” brand. EMJOI’s hair removal innovation gently
m O ® removes hairs without irritating skin and helps all women
1 become confident from their smooth and radiant skin.
ngomaununuano || DU As of 31 December 2022, EMJOI offered a total of 4

products

Cmijoi*
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5. “Kuron” brand. Kuron is an expert in beauty innovation
offering easy-to-use and safe products that solve major
skin problems of consumers nowadays including dullness,
wrinkles and acne.

As of 31 December 2022, Kuron imported 2 product for

K U R O N distribution per following.
U

B E A

TY PASSION

SONIC SILICONE BRUSH _ _ KURON KURON
' T KURON SKIN ENHANCER
£ w?ﬁlu-!dm“ﬁ? 4 . % fiunowdala Ts5osausaunovm
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6. “BEAR” brand. Bear offers cooking appliances from China
that combine functional and emotional benefits using

high-quality materials to create products to offer simple
a r use for enjoyable cooking experience. BEAR is in the No.1
for “Multi-function Cute Kitchen Appliances” with hashtag

“gamuthdnilefuilaiduiiveu”.
As of 31 December 2022, BEAR has imported a total of
23 products.

Boar Boar
cu on @Eﬁ@ on A
uttni‘ an B e pptiances ﬂugtnl:unct-en (GateRtion el ,
SUNS 2 ® mjaﬂamwﬂmﬁm‘ﬂmﬂanvum%@w @
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Market and Competition

Lead group

With the type of products of the company There is a variety and is a product used in everyday life. Therefore, the Company's
final target consumer groups are consumers of all genders and ages with moderate income and above. who cares about beauty,
beauty, health, a group of people who care and take care of themselves to those who want convenience in everyday life

Industrial conditions

Despite the recent outbreak of epidemics, wars, rising global oil prices, inflation and rising interest rates and other crises.
Including unemployment, which has brought pressure on people's demand and consumption, but skin care products Health
and beauty equipment and daily necessities in Thailand and the Philippines According to the data of the past five years,
the company's main market is also considered as a potential market in terms of current market value and future growth trend.
It is found that the product market under the supervision of the company has good product value growth. After the outbreak of
COVID-19 in 2022, there are good signs of recovery, which marks a new beginning for the industry.

Market in Thailand

(Unit : Million Baht)

Product category 2017 2018 2019 2020 2021 piopy Growth | Growth
rate from | rate from
2017 the
previous
year

Beauty and Personal Care 204,551.60 216,696.20 210,123.70 221,478.20 241,433.60 204,551.60 18.03% 9.01%

Oral Care 22,375.20 23,640.10 23,838.10 25,546.10 28,085.20 22,375.20 25.52% 9.94%

Hair Care Appliances 1,543.00 1,628.00 1,647.40 1,756.40 1,949.40 1,543.00 26.34%  10.99%

Small Cooking Appliances  11,023.80 11,833.70 12,563.90 13,123.90 14,047.90 11,023.80 27.43% 7.04%

Philippines Market
(Unit : Million Philippine Peso)

Product category 2017 2018 2019 plople} 2021 2022 Growth | Growth
rate from | rate from
2017 the
previous
year

Beauty and Personal Care 201,903.30 216,432.10 203,969.70 208,074.50 228,150.30 201,903.30  13.00% 9.65%

Oral Care 27,415.40 29,335.40 30,944.00 31,755.00 33,979.80 27,415.40 23.94% 7.01%

(Source : Euromonitor International)

There are important factors from the behavior of consumers of all genders and ages. who began to pay more attention to
health, shape, beauty, skin, and taking care of themselves and also pays attention to modern comfort, in addition, various media
that has a great influence on daily life In which consumers become aware and become more aware of health and beauty and
lifestyle from such media especially among teenagers, working life.

Therefore, the company's products are important in our daily lives. In addition, consumers have higher expectations for
the benefits of the products. Including tending to be ready to try new products Make products develop and change rapidly.

In addition, the entry of competitors is also high. Causing the company to adjust its strategy Along with continuously
improving and developing new products Including expanding the product range to be diverse to maintain market share and
expand distribution channels to foreign countries to increase business opportunities.
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Distribution Channel Strategy

The company group sells products to various distribution
channels. Both directly and indirectly through distributors /
distribution companies both domestically and internationally.
The Group Company There are 4 main distribution channels:
(1) Modern Trade (2) Traditional Trade (3) Online Channels
and (4) Export

As of 31 December 2022, the Group sells products in
a sell-out and consignment manner based on the general
characteristics of the product type and the general trading

conditions of the industry.

The company's main distribution channels It can be

described as follows:

1) Modern Trade

The Group has focused on the distribution of products to
modern trade stores because it is a distribution channel where
consumers can access products thoroughly. The Group focuses
on selling in stores that can generate returns for the Group,
including stores that reach consumers who are interested in

the Company's products, including:
e Specialty Store

A store that focuses on selling specialized products
related to pharmaceuticals, cosmetics, skin care,
hair care. Electrical equipment and join the sporting
goods store with a wide range of products. Staff are
available to provide advice and assistance. There are
branches scattered in large communities or perhaps
in shopping malls.

Specialty Store examples : Boots, Watson, LAB
Pharmarcy, Tsuruha, Eveandboy, Matsumoto Kiyoshi,

Super sport, Powerbuy and Officemate
e Convenience Store

Small retail stores with community-based distribution
throughout the area. The products on sale are usually

everyday products and are open 24 hours a day.
Convenience Store examples : 7-Eleven, Family Mart,
mini Big C and CJ

e Large retailers

Large retail stores such as supermarkets Hypermarket
& Disconnect Store It is a retail store that focuses on
selling a large number of consumer goods and a variety
of products, and is usually located in communities and
large cities, both in the form of consignments, as well
as booths to promote and distribute products in large

retail areas.

. PART 4 . Attachment

Large retail store examples : Tesco Lotus, BigC,
Robinson, Gourmet market, Tops market, Maxvalu,
Makro and Home Fresh Mart

The Group sells through modern trade stores covering
Bangkok metropolitan area and major cities such as Chonburi,
Rayong, Ubon Ratchathani, Buriram, Phuket, Hat Yai, Chiang

Mai and Nakhon Ratchasima.

2) Traditional Trade

Traditional stores are widely distributed throughout
Thailand. This is quickly accessible to consumers, as traditional
stores are often located in close proximity to residential
communities or at major tourist destinations. Traditional
stores include retail stores and wholesale stores, such as
local cosmetics stores. Local Supermarkets Local convenience
stores, local pharmacies and local grocery stores. Including
local department stores in major cities, covering Bangkok,
metropolitan areas and major cities such as Chonburi, Rayong,
Loei, Phra Nakhon Si Ayutthaya. Ubon Ratchathani Buriram
Phuket Hatyai Chiangmai and Nakhonratchasima

3) Online

Due to the COVID-19 pandemic, consumer behavior has
increased online. Therefore, the Company has developed
online distribution channels to be more diverse and accessible
to more customers. By dividing the channel to sell products
through online channels as follows:

1. Websites sell products under the supervision of
the Group through https://www.sasha-bokpro.com/

2. Marketplace such as Shopee, Lazada JD Central and
Konvy
3. Social Commerce such as Facebook, live steaming

and Line Official Account

4) Export

The Company recognizes the company's opportunities
and growth. Overseas The company distributes products to

traditional trade, modern trade, and online channels overseas.

As of 31 December 2022 The Company exports its products
to many countries such as the Philippines, China, Hong Kong,
Japan, Myanmar, Cambodia and Laos. Almost all of
the company's export revenue comes from the Philippines,
where the company was established Do Day Dream Philippines
Corporation (DDDPH) with a 51% stake as a distribution
channel in the Philippines.
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Marketing Communications

Nowadays, the media plays a role in raising consumers' perception, understanding and shopping decisions. Therefore,
the Company continuously monitors and analyzes information on communication with consumers. To be used as a component
in deciding communication channels. Nowadays, there are more channels to communicate. In order to manage costs effectively,
the Company must choose the right channel for the product and reach the target customers. At present, the company
communicates both online and offline, as well as creating awareness and product recognition through the selection of famous
people to be presenters for products or product reviews in order to create credibility and good image.

In 2022, the brand Snailwhite is a well-known online
WY/ DU el communication company, beauty bloggers, Tiktoker and
g P’ favorites in the main target audience in many products.
And there is a conversion rate with a continuously growing
reach. After the COVID-19 situation began to ease,

THE POWER OF the brand began to break into the market. This is to create
YOUTHFUL SKIN

more confidence for consumers living in major provinces
and cities. It paves the way for celebrating the 10th year of
the Snell White brand.

Snailwhite has chosen Ms. Ann Thongprasom. The famous
—_ ..__\‘ actress is a presenter for anti-aging products and Khun Yaya

GOLD ESSENCE WATER | GOLD CREAM Urasya Seporbund. The famous teen actor is a presenter for

the Healthy& Glow group.

OXE’CURE brand has a communication plan with an emphasis on new forms of communication continuously. Focus on
reaching consumers through various channels that are popular with the target audience. It focuses on using KOL, influencers,
as well as Beauty Bloggers who are doctors, which can convey product information in depth but easy to understand,
as well as using Youtubers who are known to the target audience through Youtube channels such as Youtube Channel Thepleela,
Let’s Girl, Soundetiss ST. In addition, the company also uses the popular Thai entertainment platform from Tencent (Thailand),
a leading entertainment platform and technology solution provider such as Sanook.com, JOOX, and WeTV, to create
broad brand awareness to expand the customer base to new groups. Create and insert information about products and
brand "OXE'CURE" for consumers to remember.
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; © sanee SoS brand has chosen Mr. Win Metawin Opasiamkajorn,
Sieira i A a very popular teenage star artist, is now the brand's first
i duus
oot presenter in the brand's flagship products. These include
’S’ﬁ Hyaluron Serum X 3Concentrator Serum, Hyaluron & Ceramide

Dike | X3 Moisturizing Cream and Hyaluron PH Balance Toner to

reach the teenage audience. The response from the target

el audience is very positive.

o n e . ) . .
Tt 2irizey In addition, the event was organized in collaboration
#BrightxCuec
~ 0 with the presenter. To reward customers who support

the Company's products and create a stamp for customers

%E - and promote promotion.
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ST
SEARKIE : Sparkle brand has chosen Yaya Urasya Seporbund as

the leading actress in Thailand. Outstanding knowledge
and ability with a bright smile. Therefore, Sparkle's image
can be clearly expressed with the concept of "Smile Yaya
Smile Sparkle" by communicating through Television
Commercial Advertising, Online Video Advertising,
Influencers and Point of Sale Materials as well as organizing

product launch events.

Lesasha and Kuron brand launch "Influencer Marketing" strategy. Bloggers, influencers, micro-influencers to enhance

the image of products such as Nun-Nobluk, a famous beauty blogger, Peanut Butter, a modern influencer. Youtube content,
a lifestyle line that is cute and easy to understand, let's build confidence in the product, recommend the product, review its
use through various online channels. In addition, Lesasha has its own unique way of selling. By coaching experts in the use of
styling equipment to the point of sale. To demonstrate how to use and let consumers understand the difference in products.
Special features and the opportunity to try the product before buying.
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In the years that passed, after the COVID situation
EVEANDBOY" began to unravel, the way Lesasha also held two special

The Undorgreund

product launches to promote the product. Series by choosing
Ms. Prawa Nichapat Chatchaipolrat, a teenage actor with
beautiful long hair and being at the same age as the target
client.

3 4
se

i Shine Vousl ook

Along with choosing Mr. Bright Narapat Wilaipan and Ms. Fern Nopjira Ruekkajornnamkul 2, the lead actors from
The Tai La drama on Channel One 31, to help add interest to the launch of the special collection of the year, LESASHA X SMILEY
LIMITED EDITION.

The company also believes that moral marketing communication will build confidence and sustainability for the brand.
Therefore, the company focuses on communicating with consumers honestly. Provide information by taking into account the
accuracy and appropriateness of the information so that consumers can get information to make decisions about choosing the
right products that truly meet the needs of consumers.
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Product sourcing

General Consumer Goods Group

The Company has a factory located at Rojana Industrial Estate that opened on April 25, 2016 with a total area of 30,500
square meters with a current operating area of 6,100 square meters which can produce many types of products such as
skincare products, sunscreens, foundation creams, toothpaste, as well as used and washed products such as facial foam, samphu,
conditioner, etc. In addition, there are more than 400 packaging styles to choose from, ready to support all kinds of production,
with highly experienced and personnel, and the factory has a production capacity of more than 2,000 tons per day, together
with a quality certificate 1S09001:2008, 1SO14001:2004, 1SO45001/0HSAS18001:2007, 1SO22716, ASEAN GMP for Cosmetics,
GMP QUALITY, HALAL (HAS 23000) and Green Industrial Level 3 currently, there are products at the production plant. Here's how:

o “NAMU LIFE” trademark with product line under “SNAILWHITE”

o “OXE’CURE” trademark - acne-prone and sensitive skin products.

e “SOS” trademark - skin care and deep-nourishing products.

o “SPARKLE” trademark - oral care products and toothpaste.

e Contract manufacturing

New Product Development

The company's product development department is at the heart of the company. As a result, consumer needs and behaviors
have also changed. Therefore, the Company encourages its products to be taken care of. The Company's R&D department is
primarily responsible for research. Research, develop and create new works to improve, develop and become a leader in innovation
and creativity based on the interests of consumers.

Creating quality products Standard product control through the research process to the production stage. Therefore,
the company has established a quality control department or QC to inspect and control the quality of the products to be in good
condition. before delivering to consumers to strengthen consumer trust and satisfaction.
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The Quality Control Department conducts inspection and quality control of products from raw material acquisition to

packing through good professional practice and in accordance with ASEAN GMP standards. Therefore, a new product

development manual dated February 7, 2020 has been prepared to guide the operation.

Marketing
Department #

Collect data Study,
analyze customer needs
to determine new product
development guidelines.

New Product
Division #

Evaluate new product
concepts, evaluate
and design products
that are suitable for
customer match,

as well as evaluate

product feasibility.

of formulas and qualification
tests Once the criteria are
met, the formula will be
approved for production.

R&D
Department

Production
# Department

Research and development

Carry out the production
of goods according to
the formulation and
quantity according to
the established plan.

The company has spent on research and development for the past 3 years as follows:

R&D expenses

(Unit: Million Baht)

020 2021 2022
0.41 0.23 0.26

Equipment & Tools Group

The Company places importance on developing innovative products to meet the needs of customers and deliver quality

products, enhancing quality of life and lifestyle. Diversification increases the chances of acquiring a wide range of products and

new technologies and reduces the risk of shortages. In order to procure manufacturers, the Company will take into account

the requirements and standards according to the type of product. The product supply channels are as follows:

Marketing
Department #

Collect data Study,
analyze customer needs
to determine new product
development guidelines.

Supply
Department #

Find manufacturers or
modern technologies
that meet the needs
of customers by taking
into account product
standards and quality.
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Set the order quantity to suit
the needs and be sufficient

for distribution.

Demand Planning
Department

Supply
Department

Order products/raw
materials according to
the specified plan.
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Assets used in business

The company has assets used in the main business
operations, namely Patents and trademarks with a financial
value of as of 31 December 2022 equal to 321.47 million
baht and the main fixed assets used in the operation of land,
buildings and machinery and equipment, vehicles and assets
between installation and Construction with a net book value
in the company's consolidated financial statements equal to
225.33 million baht. Have compiled a list of assets used to

conduct business in Attachment 4

The company has investment policies and operational
oversight in the sub-companies and joint companies as follows

e Policy on Investment in Subsidiary and Associate

Companies

The Company has a policy to invest in a company
which is aligned with the Company’s objectives, vision,
and strategic plan for the business growth and increase in
operating performance or profits, or consider investment
that would create synergy, boost business ability to stay
competitive, and achieve leadership in the core business
of the Company. In this regard, the Company, subsidiary
and/or associate companies may consider investing in
other businesses that are beneficial to growth potential
or business expansion and continuity, or for the best
interest of the corporate group, resulting in generating
good returns. When considering investment in subsidiary
and/or associate companies, the Company will analyze
the possibility, potentiality, and risk factors in accordance
with due diligence procedures. Any investment decision
must obtain an approval from the Board of Directors
or shareholders of the Company (as the case may be).
Thus, investment in subsidiary and/or associated
companies which is to be approved must comply with
the notifications of the Capital Market Supervisory Board,
and the Stock Exchange of Thailand.

e Policy on Supervision of Subsidiary and Associate

Companies

The Company defines the corporate governance policy
for subsidiaries and associate companies, with the objective
to set measures and mechanisms, both direct and indirect,
so that the Company can govern and manage business
operation of subsidiaries and associate companies.
This includes monitoring the subsidiaries’ and associate
companies’ compliance, as if it is their own function,
also in accordance with the Company’s policies, Public
Limited Companies Act, Civil and Commercial Code, and
relevant laws, announcement, regulations, and other

related criteria of the Capital Market Supervisory Board,

33
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SEC, and SET. This is to protect the Company’s interests
from investment in the subsidiaries and associate

companies, as follows;

1) The Company shall nominate a representative to
serve as a director in each subsidiary and/or associate
company, in proportion to shares hold in each
company. Their duty is to govern subsidiaries and/
or associate company to ensure the compliance with
laws, good corporate governance policy, and other
policies of the Company. However, the nomination
into each subsidiary and/or associate company must
be considered and approved by the Board of Directors
in the consideration of the appropriateness for each
company

2) In case of entering into transactions, or any other

conduct of subsidiaries that are considered

as the acquisition or disposal of assets as
prescribed by the notification of acquisition or disposal
of assets, or related party transaction, which may
affect the Company to request for approval from
the Company’s Board of Directors and/or from
the shareholder meeting, or law-related functions
prior to entering into the transaction. Subsidiaries
shall proceed with the transaction only upon being
permitted by the Company’s Board of Directors
and/or shareholder meeting and/or related agencies

(as the case may be).

In addition, in the event that entering into any

transaction causes certain circumstances in

subsidiaries to require the Company to disclose
such transaction to SET according to the regulations of
the SET’s Board of Governors. The director of
subsidiaries has the duty to immediately inform
the Company’s management that the subsidiaries
are about to enter into the transaction, or the said
circumstances.

3) The Board of Directors and management of subsidiaries

and/or associate companies have

the scope of authority and responsibilities in
accordance with applicable laws such as disclosure
of financial position and operating performance to
be reported to the Company for acknowledgment.
In this regard, the regulations of the Capital Market
Supervisory Board, and SET’s Board of Governors are
applicable mutatis mutandis, including disclosing and
delivering information on their own interests and those

who are related persons to the Board of Directors in
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order to demonstrate relationship and transaction with the Company, subsidiaries and/or associate companies that may
cause a conflict of interest, and avoid
proceeding with transaction that may cause a conflict of interest.

4) The Company shall set the important working plans and operations in order to ensure that subsidiaries and/or associate
companies disclose information on operating performance and financial position. In addition, the Company shall monitor
subsidiaries and/or associate companies to ascertain sufficient and appropriate disclosure of information system, and
internal control system.

Furthermore, the Company also closely monitors the operating performance and implementation of subsidiaries and/
or associate companies, and present summary analysis, opinions or suggestions to the Company’s Board of Directors,
boards and sub - committees of each subsidiary and associate company, in order to consider and determine policies, or

improve subsidiaries’ business and/or associate companies business for further development and growth.

Undelivered work

The company's main income at present comes from the distribution of products. As of 31 December 2022, there are

no undelivered jobs.
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Shareholding Structure of the Group
Shareholding Structure Group Do Day Dream Public Company Limited.

As of 31 December 2022

DO DAY DREAM

‘ 100%

Domestic distributor International business  Dermatological Skincare for Health and Beauty  Professional Service Philippines distributor
skincare millennials equipment distributor
| 100% | 100%

Intermediary in trading Investment arm for
with foreign customers overseas business

Note:

1. Namu Life Plus Company Limited was incorporated in March 2015 as a distributor of the Company’s products in Thailand. The Company
holds 100% of total shares.

2. Do Infinite Dream Company Limited was incorporated in October 2017 to expand the Company’s business in overseas. The Company holds
100% of total shares.

3. Dream Dermatology Company Limited was established in March 2018 to expand the Company’s business to cosmeceuticals. The Company
holds 95% of total shares.

4. Skin Make Smiles Company Limited was established in June 2018 to expand the Company’s skin care business to millennial customers.
The Company holds 70% of total shares.

5. Do Day Dream Trading Pte. Ltd. was incorporated in Singapore since January 2018 to distribute its products to overseas customers.
It is 100% shareholding by Do Infinite Dream Company Limited.

6. Do Day Dream Holding Pte. Ltd. was incorporated in Singapore since January 2018 as holding company to invest in the Company’s business
in overseas. It is 100% shareholding by Do Infinite Dream Company Limited. In October 2022, Shareholders consider reducing the paid-up
capital from 2,000,000 shares of USD 1.00 per share to 1,700,000 shares. (approximately THB 61.03 million at exchange rate of THB 35.90
per USD 1) remaining 300,000 shares of USD 1.00 each

7. Do Day Dream Philippines Corporation was established in the Philippines and completed the registration for capital increase according
to the Philippines’ laws since August 2018 to expand the Company’s business in distributing products internationally. Do Day Dream
Holding Pte. Ltd. holds 51% of total shares. In August 2022 the Board of Directors resolved to acquire an investment 33,660,000 shares in
Do Day Dream Philippines Corporation, an indirect subsidiary of the Company, or 51.00% of the registered capital at a price of 1 Philippine
peso, which is the par value (capital price), a total of 33,660,000 Philippine pesos from Do Day Dream Holding Pte. Ltd. an indirect subsidiary
in which the Company holds 99.99% shares. Do Day Dream Philippines Corporation is a direct subsidiary of the Company.

8. Kuron Company Limited The Company acquired 76% ownership of Kuron Company Limited on 5 March 2020 to expand the Company’s
business in hair styling products “Lesasha” and oral care products “Sparkle”. On 4 March 2021, the Company further acquired additional
24% stakes from existing shareholders to increase its shareholding from 76% to 100%.

9. Alexi Training and Consulting Company Limited The Company acquired 76% ownership of Alexi Training and Consulting Company Limited
on 5 March 2020 to expand the Company’s business in personnel management to support sales of its group of companies. On 5 March
2021, the Company further acquired additional 24% stakes from existing shareholders to increase its shareholding from 76% to 100%.

10. All subsidiaries have PERCENTAGE OF SHARE and voting proportion.
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NAMU LIFE PLUS COMPANY LIMITED (NML)

TYPE OF BUSINESS

HEAD OFFICE

COMMERCIAL WEBSITES

REGISTERED CAPITAL

PERCENTAGE OF SHARE

SUBSIDIARY NAME

Domestic distribution business for the Company’s skin care products

No. 32, Keharomklao Road, Ratpattana, Saphansung, Bangkok 10240
Tel: (+66) 2917 1888
Fax: (+66) 2917 3054

http://www.namulife.com

300,000,000 THB
(Total of 3,000,000 ordinary shares with par value of 100 Baht per share)

100%

DO INFINITE DREAM COMPANY LIMITED (DID)

TYPE OF BUSINESS

HEAD OFFICE

REGISTERED CAPITAL

WEBSITES

PERCENTAGE OF SHARE

SUBSIDIARY NAME

International Headquarter which holding shares in foreign subsidiaries of the Company

No. 32, Keharomklao Road, Ratpattana, Saphansung, Bangkok 10240
Tel: (+66) 2917 3055
Fax: (+66) 2917 3054

100,000,000 THB
(Total of 1,000,000 ordinary shares with par value of 100 Baht per share)

100%

DREAM DERMATOLOGY COMPANY LIMITED (DDM)

TYPE OF BUSINESS

HEAD OFFICE

REGISTERED CAPITAL

WEBSITES

PERCENTAGE OF SHARE

Distributor of Cosmeceutical product

No. 32, Keharomklao Road, Ratpattana, Saphansung, Bangkok 10240
Tel: (+66) 2917 3178

50,000,000 THB
(Total of 5,000,000 ordinary shares with par value of 100 Baht per share)

https://oxecurethailand.com

95%
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SKIN MAKE SMILES COMPANY LIMITED (SMS)

TYPE OF BUSINESS

HEAD OFFICE

REGISTERED CAPITAL

COMMERCIAL WEBSITES

PERCENTAGE OF SHARE

SUBSIDIARY NAME

Distributor of Skincare product targeting a Millennials

No. 32, Keharomklao Road, Ratpattana, Saphansung, Bangkok 10240
Tel: (+66) 2917 3179

5,000,000 THB
(Total of 500,000 ordinary shares with par value of 100 Baht per share)

https://sos-storiesofskin.com

70%

KURON CORPORATION (KURON)

TYPE OF BUSINESS

HEAD OFFICE

REGISTERED CAPITAL

COMMERCIAL WEBSITES

PERCENTAGE OF SHARE

SUBSIDIARY NAME

Engages in the business of distributing hair accessories and oral care products

No. 34, Keharomklao Road, Ratpattana, Saphansung, Bangkok 10240
Tel: (+66) 2917 3055
Fax: (+66) 2917 3054

295,392,000 T